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Why guidelines?  

Is there a problem?  

•Own experience:  

 psychologists and the case of the disappaerance 

of Natalee Holloway 

 

•Discussion in the SCE: a working group on this 

theme 
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What is the problem? 

•Diagnosing based on just looking at  a video 

recording 

•Cooperating with declaring  a person guilty during 

a TV show 

•…? 

 

•A questionnaire to all the SCE members 
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14 reactions 

•Austria 

•Belgium 

•Croatia 

•France 

•Germany 

•Italy 

•Netherlands 

 

 

 

•Norway 

•Portugal 

•Slovakia 

•Slovenia 

•Switzerland 

•Turkey 

•United Kingdom 
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Did the Associations had guidelines about 

dealing with the media? 

•NO:       8x 

 

•NO, but some articles in the ethical code:  4x 

 

•Yes:        1x 

 Working with the media:  

 A guide for members of the British Psychological 
Society 
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Examples of misbehaviour? 

•UK:   Big Brother 

 

•Portugal: Big Brother and the missing of Maddie 

 

•Netherlands: statements about the murderer of Theo van  
  Gogh 

 

•Belgium: a psychologist said that the mother of Dutroux 
  was certainly a bad mother and so on 

 

•Switzerland: an article about a rape case of a 13 years old  
  girl 
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More misbehaviour 

•Austria: case Amstetten 

 

•Turkey: therapies on telephone of internet 

guidance and suggestions on TV 

•Others:  

 - assessing persons with information from the media 

 - commenting on issues outside of one’s area of 

 competence 

 

•No examples: 5x  
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Recent complaints? 

 

NO: 14 x 

 

Often added:  

a lot of discussion about the cases 

mentioned. 
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Conclusion I  

 

 

Misbehavior, but no complaints   

this shows a need for guidelines 
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Functions of guidelines 

 

•Supporting psychologists who are active on the 

TV, in newspapers, radio, etc. 

 

•Protecting the rights of people in the spotlights of 

the media 
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Specific issues in a guideline? 

•The need for a media training 

•The limitations of ‘diagnose’’ persons in the media without 

knowing them personally  (several versions) 

•The limitations of giving information in the media about 

persons known by the psychologist  (several versions)  

•The importance of the language used by the psychologist 

•Avoiding self-promotion 

•Awareness of potential effects on various constituencies 

•Avoiding sexism, heterosexism, racism, classism, etc. 

•Awareness of representing the community of psychologists 
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Is your Association aware of the ethical aspects of 

appearing in the public media? 
 

YES:  14 x 

 

UK:   a guideline and a media training 

Croatia:   their annual conference last year was called:  

   Psychology, Media, Ethics 

Belgium:  Our federation controls that when a person is presented  
  as a “psychologist’in the Belgian media, he/she is officially 
  a ‘psychologist’ 

Norway:   discussions in the journal from time to time 

 

several:   in responding to certain events 
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Does the Association offer a media-training? 

 

YES: 4x 

(UK, France, Austria, Switserland) 

 

NO:  9x 
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Conclusion II 

 

•It can be helpful for psychologist who want to work 

with the media if their Association offers them 

support, ethical and otherwise. 

 

•The SCE should continue their work and present 

guidelines on a European level. 
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The publication of these 

guidelines in 2011  

•For the text: see EFPA website 

 

•Offered to the member associations 

for implementation 
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The publication of these 

guidelines in 2011  

•For the text: see EFPA website 

 

•Offered to the member associations 

for implementation 



Main Topics 
• The importance of sharing psychological knowledge with the public; 

• To show respect for all persons involved; 

• To avoid giving professional opinions about any person in public; 

• To be careful not to bring into the public domain any personal data 

about persons with whom the psychologist has or has had a 

professional relationship; 

• To be careful not to go beyond his/her range and level of 

competence; 

• Aim at empowering the audience; 

• To be aware that he/she is also representing a community of 

psychologists  
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Implementation in  

The Netherlands  

Among others: 

 

•Discussions with The Board of Ethics of the NIP; 

 

•Invitational Conference with psychologists, 

psychiatrists and journalists; 

 

•Meeting with the Board of Supervision and the 

Board of Appeal 
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Enthusiastic about… 

•the emphasis on the responsibility to share 

psychological knowledge; 

• confidentiality; 

• the warning to remain within one’s field of 

competence; 

• the awareness of being part of the 

community of psychologists 

• and the notion of being sensitive to  

potential effects on others. 
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Less enthusiastic about … 

Article 2.2: 

 

Avoid giving professional opinions about 

any person in public 

 

…the psychologist should refrain from such 

statements as he or she has no consent 

from the person involved.  
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The background of this article 

 

2008: Defining the problem: 

 

• Discussions within the Standing    

Committee on Ethics 

 

• A questionnaire to all the SCE members  
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14 reactions 

•Austria 

•Belgium 

•Croatia 

•France 

•Germany 

•Italy 

•Netherlands 

 

 

 

•Norway 

•Portugal 

•Slovakia 

•Slovenia 

•Switzerland 

•Turkey 

•United Kingdom 
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Main results 

•Guidelines? no:     13x 

•Guidelines? yes:      1x 

  Working with the media:  

  A guide for members of the British Psychological 
 Society 

•No complaints, but a lot of discussion about cases 
reported. 

 

•Conclusion: guidelines could be useful 
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Our discussions 

 

•Support for applying the rule to all those cases 

mentioned.  

 (the person might be the cause of the attention, but the 

 message of the psychologist is global knowledge)  

 

•But think of other situations: 



May psychologists say something 

about …  

•Politicians, e.g. persons who want to 

become president? 

 

•Famous sport hero's, like Lance 

Armstrong? 

 

•Remarkable persons, like Nelson Mandela 

 
 

 

25 



Arguments pro 

•Freedom of speech 

•The importance of informing and educating 

the public 

•To make psychology relevant for the public 

•An informed public can judge for 

themselves 

•Privacy is not an issue if people seek 

publicity 

• etc.  
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A suggestion 

Article 2.2: 

 

Not:  the psychologists should refrain from … 

 

But:  the psychologists should  be reluctant … 

 

This creates an opportunity to discuss the cases 

and to develop a more defined norm. 
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Thank you for your attention 

 

Questions? 
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